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The promlse ofa comQuter/zed society, | we were told, /
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was that it would pass to machines / all of the repetitive

=

drudgery of work, / allowing us humans to pursue higher
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purposes / and to have more leisure time.
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It didn’t work out this way.
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Instead of more time, / most of us have less.
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Companies large and small / have offloaded work / onto

the backs of consumers.
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= Companies, regardless of their size, have transferred tasks

and responsibilities to consumers.

being (X)
Things that used to be_done for us, / as part of the
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valueadded service / of working with a company, / we are
now expected to do ourselves.
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2 pass / allowing / less / offloaded / do ourselves

The promise of a computerized society,
we were told, was thatitwould __
to machines all of the repetitive
drudgery of work, allowing us humans
to pursue higher purposes and to have
more leisure time. It didn’t work out this
way. Instead of more time, most of us
have . Companies large and
small have work onto the
backs of consumers. Things that used
to be done for us, as part of the value-
added service of working with a
company, we are now expected

to
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With air travel, / we’re now expected to complete our
being (X)

own reservations and checkin, / jobs that used to be

done by airline employees or travel agents.
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At the grocery store, / we’re expected to bag our own

groceries / and, in some supermarkets, / to scan our own

purchases.
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With air travel, we’re now expected to
complete our own reservations and
checkin, jobs that used to being done
by airline employees or travel agents.
At the grocery store, we expect to bag
our own groceries and, in some

supermarkets, to scan our own

purchases.
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Individuals who erform at a high level in their rofessmn
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/ often have instant credibility with others.
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Z|: occupation, job, career, profession, business, line of

work, line, vocation, calling, walk of life, trade, employment

People admire them, / they want to be like them, / and

they feel connected to them.
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When they speak, others listen / — even if the area of

their skill has nothing to do / with the advice they give.
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Think about a world-famous basketball player.
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He has made more money from endorsements / than he

ever did playing basketball.
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Individuals who perform at a high level
in their profession often have instant
with others. People
admire them, they want to be like
them, and they feel to
them. When they speak, others listen
— even if the area of their skill has
nothing to do with the advice they give.
Think about a worldfamous basketball
player. He has made more money from
endorsements than he ever did playing
basketball. Is it because of his
knowledge of the products he

endorses?
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Is it because of his knowledge / of the products he
B2y Mdd™Ect

endorses? / No. It's because of what he can do with a

basketball.
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The same can be said of an Olympic medalist swimmer.
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People listen to him / because of what he can do in the

pool.
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And when an actor tells us we should drive a certain
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car, / we don’t listen / because of his expertise on

engines.
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We listen because we admire his talent. / Excellence
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connects.
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If you possess a high level of ability in an area, / others

may desire to connect with you / because of it.
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No. It’s because of what he can do with
a basketball. The same can say of an
Olympic medalist swimmer. People
listen to him because of what he can
do in the pool. And when an actor tells
us we should drive a certain car, we
don't listen because of his on
engines. We listen because of we
admire his . Excellence
connects. If you possess a high level of

in an area, others may desire

to you because of it.

= Having advanced skills in a particular field can attract the

interest of others who wish to establish a connection due to

& ]

your proficiency.

' be said / expertise / because / talent / ability / connect with
4
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Think of the brain as a city.
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If you were to look out over a city / and ask “where is the
economy located?” / you’d see there’s no good answer

to the question.
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Instead, the economy emerges / from the interaction of

all the elements /| — from the stores and the banks to the
o ol 2

merchants and the customers.
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And so it is with the brain’s operation: / it doesn’t happen

QS

in one spot.
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ct.

1 @ operates in isolation
2 were to / Rather / interaction / operation / one spot
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Think of the brain as a city. If you

look out over a city and ask
“where is the economy located?” you'd
see there’s no good answer to the
question. R , the economy
emerges from the of all the
elements—from the stores and the
banks to the merchants and the
customers. And so it is with the

brain’s : it doesn’t happen

in
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Just as in a city, / no neighborhood of the brain /

operates in isolation.

ZAOIMAME, / [2] O X[HE / STROE 2HEoHX| =Lt

= Similar to how a city functions, the various regions of the

brain do not operate independently but instead interact with

one another.

In brains and in cities, / everything emerges from the
2 tﬁ 0” A«l
interaction between residents, / at all scales, Iocallz and
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distantly.
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= In both brains and cities, all elements come into existence
through the interactions among inhabitants, occurring on
different levels, both locally and across larger distances.

Just as trains bring materials and textiles into a city, /
ﬂ g o
which become processed into the economy, / so the
JtzEx| ke M 7| & stE .AI = . 2tzt7| o2 2E
raw electrochemical signals from sensory organs / are
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transported along superhighways of neurons.
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transformation into our conscious reality.
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Just as in a city, no neighborhood of
the brain operates in .In
brains and in cities, everything
emerges from the between
residents, at all scales, locally and
distantly. Just as trains bring materials
and textiles into a city, where become
processed into the economy, so the
raw electrochemical signals from
sensory organs transport along
superhighways of neurons. There the
signals undergo processing and

transformation into our

= At that point, the signals are processed and transformed,
leading to our conscious perception of reality.

1 isolation / interaction / which / are transported / conscious reality
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According to ;é%luca;;';;;gl sychologist Susan Engel, / OfX| 1 7|22} O BO}EICE. Henry

curiosity begins to decrease / as young as four years old. James7t 23=0|, “S0I§ RESIX| =
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As per educational psychologist Susan Engel, curiosity starts to st xlof wEdM IS RS 4 ALk HIS

decline as early as the age of four. ol k| Hrt ZX[2t QO0to| k| = 4=t4ok
Mo 22 Ad AAS 7Hx| 2 Qlct

By ih%e 1?1512 we are adults, / we have fewer questions /

and more default s7ett?ng&e. of2ff 2FollM Sl XS ot x| "Izt

SE[7L0{E0| 2 B, / EE2 H HOX|11 / 7|=42 O HOFEIC, 2 HMLAR.2

According to educational psychologist

2 3tct SO0E FESX A= = gone

As Henry James put it, / “D/smterested curiosity is past, / Susan Engel, curiosity begins to
HAlo ma 2 X}EP"hE} .
the mental grooves and channels set . increase as young as four years old.
Henry James7} 21501, / “E0I18 S5t gt 87|42 glojxjm,  |BY the time we are adults, we have
/ &Alo| Takat A2} Kja|Eh=rt” more questions and more default
settings. As Henry James put it,
z 2 ~0lIAf 2ielg et “Interested curiosity is , the
(® ) The decline in curiosity can be traced /in the
u cuNEs =38 mental grooves and channels ”
development of the brain through childhood. . .
The in curiosity can be
ST7|Mo| AL Qo8 &S 4~ Q| OLEAI-IQ%%I_}_LE;_) HICHO| A, . .
=716l S XS+ A0/ RIS |2 LA traced in the of the brain

through childhood. Though smaller

7Otel

A F e A A L.
brain contains / millions more neural connections. contains millions less neural
H|Z Molo| &|HCt X[t / Q09| k|&= JFK|1 QUCH/ S=eHot 7 I & connections.
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2 decrease / fewer / Disinterested / past / set / decline / development / more
7
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(®) The wiring, however, is a mess; / the lines of
L] z A
communication between infant neurons / are far less

neurons

efficient / than between those in the adult brain.
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still, nonetheless, nevertheless, yet, however, even so, quite
the contrary, all the same: J2{L}, J™H0| = E55t1

= However, the connections within the brain's early neurons

are disorganized, resulting in less efficient communication

compared to the mature brain's neuronal pathways.
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both j ntensely rich and w /ldly dlsordered
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As children beS'ﬁé more evidence from the world around

them, / certain pOSSIbIlItIeS / become much more Ille(eI\;

and more Js;fJI / and Flzal?éielrt: into knowledge or beliefs.
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(®) The neural pathways that enable those beliefs /

Fos o2

become faster and more automatic, / while the ones that
H 7 # Ct =eliminated

the child doesn'’t use regularly / are pruned away .
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= The neural connections supporting those beliefs become
EXl Hl o E =

quicker and more ingrained, whereas unused pathways are

, is a mess; the lines

The wiring, t
of communication between infant
neurons are far more efficient than
between the adult brain. The baby’s
perception of the world is consequently
both intense rich and wildly disordered.
As children absorb more evidence from
the world around them, certain
possibilities become much more likely
and more useful and into
knowledge or beliefs. The neural
pathways that enable those beliefs
become faster and more automatic,
while the ones that the child doesn’t

use regularly are

eliminated.

T though / less / those in / intensely / harden / pruned away
8




CQCOS

512 671 153 QoS5 Day1
2023H 62 111 2| 1A}
Update 2023. 12. 29.

[5] 40 L2 22| 82 &t 222 Qo5tuX} B}, HIZH (A),

(B)oll SofZ W2 i3 MMt %22

Nearly eight of ten U.S. adults believe / there are “good

foods” and “bad foods.”
o= 4921 10 & 79| 8H0| U=Ct/“E2 SA “LH 40| QJCt

il

At AE

Unless we’re talking / about spoiled stew, poison
= H M

=

mushrooms, or something similar, however, / no foods

2 2 =8 r}

can be labeled as either good or bad.
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still, nonetheless, nevertheless, yet, however, even so, quite the

contrary, all the same: J12{Lt, 10| = 23151

z 3
There are, however, combinations of foods / that add

Aol BA %2

up to a healthful or unhealthful diet.
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Consider the case of an adult / who eats only foods

thought of as “good”/ — for example, raw broccoli,

apples, orange juice, boiled tofu, and carrots.

Molo| A9 Mzlsl=at/ “E2” S4l0jatm M2El SAlpt o
— 0| S0{, dE2Z2|, At QAUX| FA, M2 Fet 2.
1 @ appropriate ...... composed of

2 however / be labeled / combinations / thought of as
9
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Nearly eight of ten U.S. adults believe
there are “good foods” and “bad
foods.” Unless we’re talking about
spoiled stew, poison mushrooms, or
something similar, , no foods
can label as either good or bad. There
are, however, of foods that
add up to a healthful or unhealthful
diet. Consider the case of an adult who
eats only foods thinking of as “good” —
for example, raw broccoli, apples,

orange juice, boiled tofu, and carrots.
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Although all these foods are nutrient-dense, / they do
not Eaaﬁlcilm up to a healthy diet / because they don’t
supply / a wide enough variety of the n%atr}één?s we need.
HIZ O] 2E SAIS0| YL0| ZRSIX|T, / IRNSE2 A= UL s AL
Ol &|X| &=Lt/ INE2 S5t 2

27| W2/ RE7HEQE = S

7t E
Or take the case of the teenager / who occasionally eats
Y 2| stCt

fried chicken, / but otherwise stays away from fried

foods.

IE He g 21 x|

The occasional fried chlcken /isn’t going to knock his or

her diet off track.

7tE He R X212 /3L OH9f Meks A0l A BIofLEA SEX] &

But the person who eats fried foods every day, | with few
gl et

vegetables or fruits, / and loads up on supersized soft

drinks, candy, and chips for snacks / has a bad diet.

SIRIZH iR S0 S48 T, / MALL UUS FHe| 2K YO, /2t
Ao ATHY EHISE, A, 121 ZR HOR IS 7S ME A
22/ LI ATt 7fx)D QUct,

Unlike the common belief, / defining foods as good or

bad / is not appropriate; / in fact, a healthy diet is
determined / largely by what the diet is composed of

B0l UST} 2|,/ SAS F1 LHEOR Folste 2 / HTst
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X| 4Tk /A, A0 E2 AlE2 ZFYECH CHAl= 3 ATo] 29

oz FI==X(of 2f3l.

1 off track / bad diet
10
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Although all these foods are nutrient-
dense, they do not add up to a healthy
diet because they don’t supply a wide
enough variety of the nutrients we
need. Or take the case of the teenager
who occasionally eats fried chicken,
but otherwise stays away from fried
foods. The occasional fried chicken
isn’t going to knock his or her

diet . But the person who
eats fried foods every day, with few
vegetables or fruits, and loads up on

supersized soft drinks, candy, and

chips for snacks has a
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Advertisers often displayed cSnsic?eraBle fgcilijcy /in®

= adjusting AIE RI9| 2A

adapting their claims / to the market status / of the goods

they promoted.

YIRS YTB S2US NF HOIFUCH/ 159 FYES Tt/
AR XI9I0l %A/ I50| Bt HEe]

Fleischmann?| 2= Zl0jjA Q= ws
elst= Mz = AFSE|RICH ofX|2F 204
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2H[X} 2= SIRUCH > 2 23CH.

= Advertisers were adept at adjusting their statements to
4ES2 BBt

match the market conditions of the products they endorsed.

g =2
Fleischmann’s yeast, for instance, / was used as an

ingredient | for cooking homemade bread.
0| =0, Fleischmann?| E2 =, / {ZZ AIZE|UCH/ Tlof|A] Bt=

S Q2I5hE.

Yet more and more people in the early 20th century /

were buying their bread from stores or bakeries, / SO

LH 2

consumer demand for yeast @ increased.
SHX[ZH 20M17| =0 BA O 2 AIRSO0| / 7HAILE X[ A] S At

AT, / DM ER0| Chst AHIXE Q= SIHACH—ZACH.

of2ff 2F0lM Sl XS ot x| Bizt
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Advertisers often displayed
considerable facility in their
claims to the market status of the
goods they promoted. Fleischmann’s
yeast, for instance, was used as an
ingredient for cooking homemade
bread. H more and more
people in the early 20th century were
buying their bread from stores or
bakeries, so consumer demand for

yeast increased.

still, nonetheless, nevertheless, adapting, however, even so,

quite the contrary, all the same: 22{L}, J&0|= 215t

1Q
2 adapting / However / decreased
11




512 671 153 QoS5 Day1
2023H 62 111 2| 1A}
Update 2023. 12. 29.

CQCOS

The producer of Fleischmann’s yeast hired / the J. Walter
aetst7| flsiM
Thompson advertising agency / to come up with a
ohE oy M % st

different marketing strategy / to @ boost sales.

Fleischmann?| £22| MAtXH= n&3Ct/ J. Walter Thompson &

1 CHRAALS / CHE O|E HEFE netsta{n / TS FEISH| fIshA.

= J. Walter Thompson advertising agency was hired by the

producer of Fleischmann's yeast to develop a new marketing

approach aimed at increasing sales.

No longer the “Soul of Bread,” / the Thompson agency
first turned yeast into an important source of vitamins /

with significant health @ benefits.

O 0|4 “Soul of Bread”7} OtL|2t, / Thompson Z1 CHlAL=E MK &

DS HIERIS| S8t SR HIPQICH/ Yt 2142l 01F0| /!

L
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Zlst7| fIsiM CHE O TS 1otk
1 J. Walter Thompson &1 CHAE 11
S3CE Thompson &1 CHdiAtE MK &
2 E 0|4 “Soul of Bread”7} OtL|2} &

ehsh 21Zekel 010 QU= HIEtRIS| R

= The Thompson agency, no longer emphasizing yeast as

the "Soul of Bread," transformed it into a valuable provider

of vitamins, offering notable health advantages.

ofzff 20N Sl X2 3o} x| {IZt
2 A

The producer of Fleischmann’s yeast
hired the J. Walter Thompson
advertising agency to come up with a

to boost sales.

Shortly thereafter, / the advertising agency transformed
e 3t A

yeast / into a natural laxative.

O Az, / E0 tlAs 22 E HHEACH M 251 =,

No longer the “Soul of Bread,” the
Thompson agency first turned yeast
into an important source of vitamins
with significant health

Shortly thereafter, the advertising
agency transformed yeast into a
natural laxative. yeast

helped increase sales.

|Yeast repositioning led to a boost in sales.

1 different marketing strategy / benefits / Repositioning
12




