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0 Company Overview

1. Key Figures
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0 Company Overview

2. Overview
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0 Company Overview

3. History @0%
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0 Company Overview

4. Product Portfolio
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0 Company Overview

5. Regional Portfolio
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Business Highlights
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0 Business Highlights
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m Business Highlights

— =51 51
1. SeA AT 0|82 &7|7| 334
= #+23 CiFS2t0] 0|0 = E2H A|EC=E =t&stH A% 7153}
2014 2015 2016 2017 2018 2019 2020 2021 2022 3Q23 YTD
—0——0 0——0——0——0——0—0 o—o0——
1 R e
=A| #2 3 (Ultraformer I11) w23 FLIHA (Ultraformer MPT)

HIFU &
THOHCH
(Etl: 16

B =

9% ¥e
- ELH 1 o/ % 00 O 00
~O- 2 2EE -
H|= 26.7 24.8
D
-O—4$Z= ARE T — | --
HIS 12



0 Business Highlights
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=X ool ci4= 5,200CH O] A TtojstH, =L HIFU A& SEX 19| 8X]

- Y
@) LY HIFU AR M98 9F 55% O WLES = #2832l 2/t +3,000 07l SO 2 reEpermg
III"E;E;E;;EI‘.LI;I
. CHY HIEY3 E2 6000iR 5 90% #U3 AR 5 v (A
7% 9 SOk = 1\l
2L mE X2 Hols - Mz sEE Qs A OIS 2EX U Qi f5E, BRI S) g s ®
° 17,0000{7 . 018 22 AlE B Al A THE MSBHE 717 55‘25"-’?5"‘”’”;; o)
. OR/MEeu 5 0|2 M2 e I Al = 7|7 _' ﬂ
HIFU ZH|
HReHHOIR O
orn 000l e
T1ZH
O B2C 15 ozt 1109ES] #23 Ala F8(xH) g
*H MAIIM 3308k 0] &b R
L E] #wgd
# g # A2 12.38¢
- M ZExiSS A A& 27| yuz dey ) S
. 0 9=z77| edE & O|X|H AZEF No. 1 g rowam # " '“"_jo'
(SNS, =21, RE| App 5) \ Al 2.99!
o H#HEA 123K vs. # e
Q| A AZHH| 79K, #=2AF BEHH| 12K, #=3AF CEHH| 6K )
x| Btofch4: 3,700CH St #RILE AZHI 79K, #38 BEH] 12K, #34 CBHI 6 ) s
A : =X mhofjci< 1,500CH So} 4 tovanme
w3 - 20144 EA|, £33 FLIHA - 20223 £A| 13

C aassys



0 Business Highlights

America

+ Brazil

* Mexico

* Chile

* Dominican

* Colombia

* Argentina

* Paraguay

* Peru

* Bolivia

* Ecuador °
Europe /

* Spain

. CIs Africa

* Poland * Kenya

* Germany

* United Kingdom APAC

* France

. Italy . Ja;?an

* Netherland * Taiwan

* Turkey * Thailand
* Switzerland * Australia
* Romania * Indonesia
* Greece * Singapore
* Denmark * China

* Sweden * Malaysia

* Slovenia * India

* Czech Republic * Vietnam

* Bulgaria * Pakistan

* Finland * Myanmar
* Austria * Philippines
* Hungary * Mongolia
* Estonia * Nepal

* Belgium * Kyrgyzstan

C aassys

North America
* Canada

° ) B
Mid-Asia . >

* lIsrael
* Egypt & .
* Iraq

* Saudi Arabia
* Bahrain

* Kuwait 3Q23 _II__I-| uonH
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* UAE e
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0 Business Highlights
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m Growth Strategy AE 4E It53t

1. EBD A|l&= & a&HT3lE|H, S{AA HECE A= EdE 71453

EBD(Energy Based Device) Al= Y&aHM3lE|H, SAA HECE A= EHE M

0

O =224 EBD A& Mxt xat 91 - Ush ition) O ¢zt oj= HI*'* O = MY™/AN=
ral . 1wion
? 0|8 A& AEe
(EH9l : wak 74)
4.0
18%
2.8 14% oM
10%
0.7 HH|
: 2% 5 2%
-
1997 2015 2020 1994 2015 2020
. Y Az S AA 20)M 0|2 Al2 0|2
o A& EXo0| x| ¢t 3|2 AZto] B2, H|EEH A= MS(EBD Alg §)
2022 2023E 2024E 2025E 2026E 2027E 2028E
. o A& BIE N2 AH|XISC 2 XUEE
EBD (energy based device): 2|2}& £& ¢i0| HEESH AKX X322 Sl
E}':'IH*g E}E_%yg peypeyal 7|;| - = . DAESZX0| A7} Ofl, HEE Q| X}7| 2| £CtOZ EHE
o M3 22 iy 7hH] 9 H2AM0| E2 0|2 Alg M

Source: ASAPS, Gallup Korea, Markets and markets, Mordor Intelligence
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E%H | 6.78MHz 2 E2t RF(1FI})

* RF(Radio Frequency): Induces tightening of dermis & production of collagen
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m Growth Strategy
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m Growth Strategy

5. 224 dY 3CletE 2ot Mol N3}
HZE SH/AE AE Sot ZEH X1 £F0| MAL/EZA 2F 2fH
|
& F'Sj
{ 593
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> 2l(Lean) Y& AAH S AL SE 3 915K

= D A|AS o H2EXN AUSF Z= M2 JH| HIAH X ME=SH
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SR S CEESE SN (22Y 4 .
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x| 2l

1) SIOP: Sales Inventory Operation Planning
2) P-FMEA: Process-Failure Mode Effect Analysis
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EXFYH g

P-FMEAY EIOZ H|X 3™ =HE 7HM
U ET 0|4 A48

CAPA(Corrective Action/Preventive Action)
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® Growth Strategy

CLASSYS Expansion Plan

“A global aesthetics business leader”
delivering customer-oriented and innovative products and solutions
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m Financial Results

1. 3Q23-29#9|

L RRE

o=

o= &7t

EBITDA
(%)

3Q23

48.2

23.3%

37.0

76.7%

12.3

25.6%

24.7

51.1%

27.8

21.2

43.9%

25.7

53.2%

2Q23

45.9

9.6

20.9%

36.3

79.1%

13.2

28.7%

23.1

50.4%

24.6

18.6

40.4%

24.1

25.5%

QoQ

+5.1%
+17.3%
+2.4%p
+1.9%
-2.4%p
-6.3%

-3.1%p

+6.6%

+0.7%p

+12.7%
+14.2%
+3.5%p

+6.6%

+0.7%p

3Q22

333

7.3

22.0%

26.0

78.0%

85

25.5%

17.5

52.5%

22.1

18.7

56.3%

18.5

55.6%

YoY
+45.0%
+53.5%
+1.3%p
+42.6%
-1.3%p
+45.8%
-0.1%p
+41.1%
-1.4%p
+25.4%
+13.2%
-12.3%p
+39.0%

-2.3%p

3Q23 +H
133.1
29.6

22.2%

103.5

77.8%

358

26.9%

67.7

50.8%

75.5
58.5
44.0%
70.7

53.1%

3Q22 +H
101.3
244

24.1%

76.9

75.9%

27.5

27.1%

49.4

48.8%

56.3
453
44.7%
524

51.7%

YoY
+31.4%
+21.2%
-1.9%p
+34.6%
+1.8%p
+30.4%

-0.2%p

+36.9%

+2.0%p

+34.2%

+29.1%
-0.8%p
+34.9%

+1.4%p

OHE 482 22l
(+45.0% YoY, +5.1% QoQ)

CAEAE IO 27510, 2 HH V| S5t 27| X[
DH% 74A|

(2827 HH| MHE F-A FLH A THof St 8 LY
=M Y T2 St

=& 0]2] 37023, If=S0|AE 76.7%
(+42.6% YoY, +1.9% QoQ)

(2&7| HH| =L Q &H| HIE S7t2 128 0|YE &%
Sh2f (ZHH| H|F - 3Q23 54% vs 2Q23 51%)

©0|2f 247918, B0
(+41.1% YoY, +6.6% QoQ)
CEtRQ X2 BAE Y HAHIBRle+TR) &
g HE HE““”OHE ETOrL TVC & 1H| g0 e 27
7| Chel BIE StE

Oj =4 CHH| EH2td| HIS

ol 51.1%

2 oFMMoz 9x

=09 212Y &, =0|Y & 43.9%
(+13.2% YoY, +14.2% QoQ)
13Q23 O[RtEQ 891, 2leh&9 24 Y

F1n A2 7'
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m Financial Results

1. 3Q23-

L RRE

H2

HE'E Of

I
=

2Q23 QoQ 3Q22 YoV 323 $8  3Q22 5 Yoy
T 25.8 220 | +17.6% 155 |  +66.6% 66.1 531 | +24.5%
% 17.8 163 +9.0% 15| +546% 465 296 | +57.2%
e 8.0 57| +42.4% 40| +1011% 196 236 | -17.0%
s ) 0.9 15 -42.5% 15 -41.3% 36 5.8 -38.3%
+2 0.8 14| -41.9% 14| -416% 33 54|  -39.5%
W 0.1 0.1 -48.8% 0.1 -36.0% 03 04 |  -213%
228 20.5 218 5.9% 153 |  +34.0% 61.0 391 | +55.9%
+8 12.2 135 -10.0% 08 |  +24.1% 36.1 256 | +41.2%
e 8.3 83 +0.8% 55|  +516% 248 134 | +85.2%
& 4 %%) 0.6 02 | +166.3% 0.4 +47.2% 1.2 1.7 -32.4%
z 0.3 003 | +768.8% 02|  +748% 04 10| -6L7%
W 0.4 02 |  +73.6% 03|  +31.3% 08 0.7 +8.0%
A 0.4 04 +2.3% 05 24.0% 13 16|  -21.6%
=X 48.2 459 +5.1% 333 | +45.0% 133.1 1014 | +31.3%
+% 31.0 313 0.7% 229 |  +35.8% 863 616 |  +40.2%
e 17.2 146 | +17.5% 104 |  +65.4% 46.8 398 | +17.7%

FefAA 2583 / 01 E HIF 54%
. AR
LT E
- & 3 (Ultraformer )2t 723 FLIHA
(Ultraformer MPT)Q| THOj=2F X| & F7}
: L
S287| OfjH| 423 QLM AQ| OFMA Ol THOf K|

=
9 2o0jo] YW T S}

>

=
- 1H23 358 BH| F21 2 XIZH 24 4B E
SO Olsf 387 ARE F20| A% Zagoly
SR FIERIR| MBS X 575
e

-3Q23 & lioLIH'Iio | Ztoj
AMNEZ Bt 7
2 Q4 FtEa|X| Ar%%t St X=

AAIY: 62 / "HE HIS 1%

CZZ oEQ HfE 27| CfH| 2| ZTEIIXE OjE
Srh

7|ER(CH): 49l / OHE H|F 1%

F1n A2 7'
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m Financial Results
1. 3Q23-Ftoj 2| H|

L RRE

rio

]

3Q23 2Q23 QoQ 3Q22 YoY YTD 3Q23 YTD 3Q22 YoY
=9 2.5 24 +3.9% 2.8 -10.4% 7.2 7.9 -9.7%
(CHZ= CHH| %) 5.3% 5.3% 8.5% 5.4% 7.8%
AN 2| 2.2 2.3 -3.0% 1.0 +120.6% 6.6 3.1 +112.2%
(OHZ= CHH] %) 4.6% 5.0% 3.0% 5.0% 3.1%
| 1.5 3.7 -60.4% 1.1 +31.8% 6.5 4.7 +37.3%
(OHZ= CHH] %) 3.0% 8.1% 3.3% 4.9% 4.7%
NassR 2.0 1.0 +89.9% 1.1 +75.6% 4.8 3.1 +55.3%
(0= CHE| %) 4.1% 2.3% 3.4% 3.6% 3.0%
2 1.0 0.7 +35.4% 0.5 +108.0% 2.3 3.2 -26.4%
(OHZ CHH| %) 2.1% 1.6% 1.5% 1.8% 3.1%
Hd7teZH| 0.5 0.5 +10.4% 0.3 +85.7% 1.4 1.0 +38.7%
(OHZ= CHH] %) 1.1% 1.0% 0.8% 1.1% 1.0%
Fo|F /4| 0.3 0.3 +14.4% 0.3 +2.6% 0.9 1.1 -16.4%
(Oh= CHH| %) 0.7% 0.7% 1.0% 0.7% 1.0%
T S| 0.3 0.3 -7.8% 0.3 +4.6% 0.7 0.7 -5.6%
(OHZ= CHH] %) 0.6% 0.7% 0.8% 0.5% 0.7%
7|E} 2.0 1.9 +5.9% 1.0 +95.6% 5.5 2.6 +106.0%
(0= CHE| %) 4.1% 4.1% 3.0% 4.1% 2.6%
A 12.3 13.2 -6.3% 8.5 +45.8% 35.8 27.5 +30.4%
(OHZ= CHH] %) 25.6% 28.7% 25.5% 26.9% 27.1%

=0 2543 / 0§E CHH| 5.3%
(-10.4% YoY, +3.9% QoQ)

AMARI Y| 2243 / 0f= CHH| 4.6%
(+120.6% YoY, -3.0% QoQ)

- HE Qa0 Y A& N 0)F, B3 QB 21
JF T, MHE QIS|7F XY Sof Qe A} X%

FnMFEH| 1593 7 Of= CHH| 3.0%

(+31.8% YoY, -60.4% QoQ)

-2Q23 TVCF 23l o8&

- 327 T AY =220 oA E 2E Zot H ool HE
HEXZ S o2 A 2E 4ot &

X2z 2043 / 0= thH| 4.1%
(+75.6% YoY, +89.9% QoQ)

- 327| EHHQI X2 EXE QIo 7| MAHHIS
A HE L

on
ne
ot

oof++2 10 / 0= CHH| 2.1%

(+108.0% YoY, +35.4% QoQ)

S287| O] B 250 U #23 SLBA FH| Ty
Z710| e 42 XF / &0 et JE5 s HE|

- ZHOAIYE TAME THojof 2 LEY 42 X2

G A2 7lE
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m Financial Results

1. 3Q23-XH S AMEH

(59l : 49

o

]

Xt
RSt
SRS
R Rk
Of = <&
H| -5 S X
TR
EXR S
XS A
Ry
FESEA
H|f-&5
S |
X
0|9 Y=
=S
XY + X2

3Q23

174.6
122.9
21.6
17.4
188.5
125.2
54.6

363.1

28.3
63.6

91.9

255.3
271.2

363.1

2022

147.8
111.6
234
8.0
183.6
104.2
747

3314

36.2
65.6
101.8

204.2
229.6
3314

2021

73.1
479
16.5
2.1

143.2
80.7
58.4

216.3

16.8
35.8
52.6

133.1
163.7
216.3

2020

83
67.6
9.9
3.5
54.5
50.1
1.8

137.5

13.4
0.3
13.7

93.2
123.8
137.5

SSHI2 617%, £H|E 34%

SSXHE 1,746

- geies Sxof met H2A KA Y K| DA/ OHE 1Y
N

-5 T RS G AHARIE| A|AHE JjMOZ X DX}

utot
r

rH
Ofn

il
ro ol

st
22l 99%+= 671E oI AH2 = F7| =l 7ts

[
ot
> Mo

- Of=

H| S SRt 1,885 2
- SUTHA 1,252909, EAFEE A 546942
LB AEAD L YR YTH7|ZE B2 2 A AL

2 57}

2551 283948,
- 2022 2 CHH| BN HR 2 Qs F7I-AMEX &

- S7IHAMER 7597, UK FS 504, 0K 28| &
25 489 ¥, TN 269

on
I

H S-S5 6362
- MUK Z 6269

F1n A2 7'
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m Financial Results

2. #71'" 4% o0|-2

Oj = I ol FolAE
63% 61%
54% 54% 5300 .
44% 3% o 45% 47% 47% ’ 48% >1% °0% >1%
40.5
354
127 333
29.5
245 253 247
214 209 213
196 194 19.9
o 167 175
146 : 153
13.4 13.3
11.9 109 1.4
8.9
64

1020 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1022 2Q22 3022 4Q22 1023 2Q23 3Q23

FnAB s
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m Financial Results

= |H=I Al X | Ha
2. =712 &8 0|-H
[Chel MR
EC IEE S ~2E
= OfE CHH| H|IF
2% 3% 2% 1%
48% 520 51% 47%
= HIEE BI|0iE
214
19.6 20.9
03
14.6 03 03
10.5
1Q20 2Q20 3Q20 4Q20

FnAB s

Technalegr

HEE o=

279 7|E
47% 37% 47% 50% 33% 37% 46% 41% 48% 47% 43%
48.2
45.9
405 02 04 osl
‘ 39.0 '
354 -
333 o) 0.3 -
295 32.7 ) 205
. 06 '- 21.8
254 07 - 16.6
213 02 24.5 ' 118 18.7
12.0
11.0 0.3 b
0.2
127
10.1
1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23
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m Financial Results
2. #71'd 4% o0|-x2fd U4z

(491 : Molel)
C -
= OfZE iy H|IS
37%
o o7 61% 64% 55% 51%

69% 72% 74%

63%

49%

69%

31% 36%

64%

62%

68%

n

64%

48.2
= XY9E 2l 0E o
40.5 300
35.4
32.7 333 "
295 -
25.9
214 213 24.5 254 s 2.0
| 196 209 L N
14.6 20.3
120 ' 1.1 128 136 17.6 18.7
12.6 14.6
9.2 n .
1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23
s 1195 1220 1188 1116 1,115 1121 1157 1,183 1,205 1260 1338 1359 1276 1315 1312

1) 42
C

7|
C anssys (F2) /=3
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m Financial Results
2. 271" &H F0|-H|E

L

EERRNEE)
osevt [ ma OQusETe%) () EHEHE%)

35% 34%

27% 30% 28% 28% 29% 0 29%
o o6 b 24% 4% ) o 26% 2,6\A> S 26%
——y— U S o
I i -
18% 22% 18% 23% 22% 22% 22% 25% 25% 25% 22% 23% 22% 21% 23%
13.2

1Q20 2Q20 3Q20 4Q20 1Q21 2021 3Q21 4021 1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23

FnAB s
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m Financial Results

Tt Al X I 20|
3. K7 AN x0]|-29]
(Bt : Ao el]
o= ol L EO|AE (%)
53.1%
51.4% 51.4%
36.8%
30.1%  30-9%
26.5%
100.6
20.2% o
: 76.5
475 !
1411.7 40.6
34.9
27.2
17.5
3.1 15.0 <, B0
| E
2014 2015 2016 2017 2018 2019 2020 2021

FN B IIE

C aassys

68
J

48.6%

141.8

2022

"“\

2023E

170.0

ER7H=2(%) | 2 (%)

47%
8% 38% 349

27% 27% 26% 28%

3 24%

23% 39.3

25%

21% 20%

33.6
26.1
22.2 22.7
20.4
17.317.2
15.5
13.4 2.7
103 | |||| ||||
2014 2015 2016 2017 2018 2019 2020 2021 2022

Fn BT
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m Financial Results

3. A7t &X =0|-REE U=

ARE 27 ~ 7IE

= O§E ChH| HIF

15% 24% 21% 26% 33%
43% 49% S o
3%
0,
I i 2%
HaicH o7t =

100.6 55.6

81.1 76.5
45.3

47.5

37.7
34.9 2.8

2014 2015 2016 2017 2018 2019 2020 2021 2022

1 9g 71FE

CLRCEE)
L=~ TE
= OfE CHH| HIES
42%
55% 9 51% 55%
’ 69% 68% o8% ° T 62%

58%
45%
31% 32%

100.6
87.4
81.1 76.5
70.2
47.5 4l 419
34.9
27.2
13.1 15.0 236
188 304
19.9
EECEE mwiam [ 113 | -
2014 2015 2016 2017 2018 2019 2020 2021 2022
W/$ 1,053 1,132 1,160 1,130 1,101 1,166 1,180 1,144 1,292

F1) 92 71=

(F2) /2 E 7|12t B 36
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